
Consumer search costs, entry 
and quality in online markets

O p e n i n g  L e c t u r e

Internet and digitization changed markets by 
eliminating prices and reducing consumer 
search costs. Despite little evidence, consumers, 
firms and regulators are concerned about the 
effects of search costs on non-price outcomes. In 
this lecture, Daniel Ershov (Assistant Professor, 
TSE) talks about using a natural experiment on a 
mobile app store to investigate how changes in 
search costs affect non-price outcomes (product 
entry, design and quality) in online markets.

SEPTEmbEr 9
A m p h i  m B 1
5.00pm q 6.00pm

Daniel ershov
TSE Researcher

TOULOUSE SCHOOL OF ECONOMICS

Manufacture des Tabacs - 31015 Toulouse cedex 6 - France
Tél : +33 (0)5 61 63 36 90 - Fax : +33(0)5 61 63 35 86

@TSEinfowww.tse-fr.eu


