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Summary

Technology companies such as those in the famous “GAFAM” acronym seem to be the main
object of attention in the fields of antitrust and regulation these days. These firms are the target
of numerous enforcement actions by competition agencies, and the areas they operate in are
regularly examined by market studies or sectoral inquiries. Beyond antitrust activity, major
efforts are also afoot internationally to design new ex ante regulatory frameworks applying to
such companies. More generally, the questions raised by the digital economy are the subject of
daily commentary in all forms of publications. Yet, despite the level of attention devoted to this
area of our economies, public conversation on these topics remains hobbled by misconceptions
and misunderstandings. This workshop aims to illuminate the landscape of the key substantive
issues and provide TSE attendees with a practitioner’s perspective on the questions raised. It
will explore the shape taken by competition online, the role of data in business models, specific
conduct such as self-preferencing and individual issues such as concerns around so-called
“killer acquisitions”. This broad vista will be connected to some of the key policy problems of the
day - in particular, the design of regulatory frameworks for this fast-moving space.
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