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Program (CET time): 
 

9:00 – 10:30 
 

Lecture: Personalized pricing and competition 
Andrew Rhodes, Professor, TSE 
 
Discussant: Helen Ralston, Partner, Oxera 
 

10:30 - 10:50 Break 
 

10:50 – 12:20 
 

Lecture: The effects of online consumer discovery costs on product 
variety, quality, and consumer welfare 
Daniel Ershov, Professor, TSE 
 
Discussant: Patricia Lorenzo, Senior Vice President, Compass Lexecon  
 

12:20 – 13:40 Lunch break 
 

13:40 - 15:10 
 

Lecture: Data and competition 
Alexandre de Cornière, Professor, TSE 

Discussant: Cristina Caffara, Senior Consultant, Charles River 
Associates  

 
15:10 – 15:30 Break 

 
15:30 – 17:00 
 

Policy session: Data and market power 

Moderated by: William Kovacic, Professor, George Washington 

University, Non-Executive Director, CMA, and Former Chairman, FTC. 

 
Participants: 

Katarzyna Czapracka, Partner, White & Case 

Stephen Lewis, Partner, RBB Economics 

Pierre Régibeau, Chief Competition Economist, European Commission 

Katrin Schallenberg, Partner, Clifford Chance  

Richard Stables, CEO, Kelkoo Group 

 
 
 
All lectures include 15 min of discussion and 15 min of Q&A  

https://www.oxera.com/people/helen-ralston/
https://www.compasslexecon.com/professionals/patricia-lorenzo/
https://www.crai.com/our-people/cristina-caffarra/
https://www.law.gwu.edu/william-e-kovacic
https://www.law.gwu.edu/william-e-kovacic
https://www.whitecase.com/people/katarzyna-czapracka
https://www.rbbecon.com/our-experts/stephen-lewis/
https://ec.europa.eu/competition-policy/chief-competition-economist_en
https://www.cliffordchance.com/people_and_places/people/partners/fr/katrin_schallenberg.html
https://uk.linkedin.com/in/richardstables
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