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Public ‘mood’ on climate change

BBC/PIPA/GlobeScan survey (29 May-26 July 2007)
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BBC/PIPA/GlobeScan survey (29 May-26 July 2007)

But 44 % against tax raises on oil and coal; 50% in favour
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Volume of coverage

Brossard, Shanahan &McComas, 2004
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Boykoff& Roberts, 2007

5



Carvalho, 2008
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Coverage triggers

Dessai,  Branco&Doria, 2001
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Themes & Frames

Brossard, Shanahan &McComas, 2004
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‘Balance as bias’ in the US press

Boykoff&Boykoff, 2004



Yale/Gallup/ClearVision survey (23-26 July 2007)

Inaccurate ideas about the state of scientific knowledge
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Tendency to disregardpoliticalresponsibilityPew RC, 2001



Discourses

Ereaut and Segnit, 2006
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Forms of alarmism

Alarmism can lead to:paralysis/apathy AND/ORdenial/distrust
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Optimistic discourses 

BBC, 2008

BBC, 2007

Público, 2007

Portuguese Government, 2005



Carvalho & Burgess, 2005The cultural politics of climate change
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Linder, 2006

Business and the semiotic inversion of 
climate change
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A new ‘grand narrative’?

Neverla, 2007
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Thank you!

18


